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EC1AQ Economic value generated, distributed EC6 |l Policy, practices and portion of spending

and retained. 3 corresponding to local suppliers. v
EC1Bj Direct economic value generated and EC7 g Hiring senior managers by gender and
distributed (number of CRS projects) 4 country 3
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EC1Aj Economic value generated, distributed
and retained.

(*) The 2016 dividend figure corresponds to the proposed dividend against 2015 profits that will be submittedfor
shareholder approval, while the 2014 dividend figure corresponds to the sum paid out in 2015 in respect of the prior year's
profit.
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EC1Bj Direct economic value generated and
distributed (number of CRS projects)
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EC1Bj Direct economic value generated and
distributed (number of CRS projects)
(continuation)




EC1Bjg Direct economic value generated and
distributed (number of CRS projects)
(continuation)




EC6 @l Policy, practices and portion of spending

corresponding to local suppliers.

Total number of suppliers

Number of local suppliers

2014 2015 2016 2014 2015 2016
Argentina 488 472 471 Argentina 481 464 457
Brazil 902 995 1.081 Brasil 872 966 1.059
China 386 420 418 China 386 420 418
Spain 1.169 1.989 1.821 Espaiia 988 1.761 1.618
Portugal 811 811 785 Portugal 442 459 448
Total DIA 3.756 4.687 4576 Total DIA 3.169 4.070 4.000
Percentage of local suppliers [%] Amount of purchases from local suppliers [%]
2014 2015 2016 2014 2015 2016
Argentina 98,56% 98,31% 97,03% Argentina 99,36% 99,31% 98,73%
Brazil 96,76% 97,09% 97,97% Brasil 97,01% 99,67% 99,60%
China 100% 100% 100% China 100% 100% 100%
Spain 84,51% 88,54% 88,85% Espaiia 91,84% 93,87% 94,28%
Portugal 54,50% 56,60% 57,07% Portugal 77,14% 78,86% 80,49%
Total DIA 84,37% 86,84% 87,41% Total DIA 93,70% 98,12% 94,26%
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EC7 | Hiring senior managers by gender and
country
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LA1 | Types of contract

Permanent contracts (%) Fixed -term contracts (%)
2014 2015 2016 2014 2015 2016
Total Grupo DIA 87,24% 86,83% 88,66% 12,76% 13,17% 11,34%
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Collective agreement

=

LA4
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LA4 @ Collective agreement
(continuation)
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LAG6 ll Employees included into the protection
of the Health and Safety Committee
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LA7 @l Hour workday
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LA7Bfl Worked hours & absenteeism

* Rectification, in previous years appeared "1"
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LA7Bl Worked hours & absenteeism
(continuation)

B
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Safety and risk prevention training

E==

LAS
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LA8 j Safety and risk prevention training
(continuation)

Description of the occupational health & safety prevention and monitoring campaigns your firm participated in or promoted

Grupo DIA 2014 2015 2016

Argentina An awareness campaign was An awareness campaign was
launched using internal launched using internal
communication tools in each communication tools at each
distribution center since distribution centre and the PPE
August. Control campaign breaches distribution process was
in stock, led from reorganised.
Safety & Health / RRLL.

Brazil Prevention Campaign conjunctivitis - Prevention campaign conjunctivitis - Conjunctivitis prevention campaign -

delivering folder to

all employees. / Palestra addressed
women's health

issues such as breast cancer and
uterine / Ckeck up -...

Top management / prevention
campaign against snuff /
vaccination campaign against HIN1
with delivery of

alcohol gel / Promoting physical
activity, by promoting

careers and hiking. / Gymnastics
Labor distribution

Centers. / the monitoring of
pregnant workers through

Mamae Gestante Program. /
Internal accident Prevention

Week.

folder delivery to all

employees. / Palestra health of
women discussed issues

such as breast cancer and uterine /
Ckeck up -. Senior

management. / Prevention
campaign against snuff. /
Vaccination campaign against
H1N1 with alcohol gel

delivery. / Promoting physical
activity through the

promotion of runs and walks. /
Labor Gymnastics in

distribution centers. / Monitoring of
pregnant workers

through Mamae Gestante Program.
/ Internal Accident

Prevention Week.

folder provided to all employees. /
Women's Health forum which
tackled topics such as breast
cancer and uterine cancer. / Check-
up: senior management. /
Preventative campaign against
tobacco. / HINT flu vaccination
campaign with provision of alcohol
gel hand sanitiser. / Promotion of
physical activity by promoting races
and walks. / Workplace gym in
distribution centres. / Monitoring of
pregnant workers through Programa
Mamae Gestante. / Internal
accident prevention week.
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LA8 [l Safety and risk prevention training
(continuation)
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HR Training

LA10
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LA12 Percentage of employees evaluated for
their performance
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LA13B [l Composition of corporate governance
bodies by gender and university degree

PAG 22



LA13B [l Composition of corporate governance
bodies by gender and university degree
(continuation)
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LA | Disability

Average Handicapped

%
Full Time Equivalent

%
Full Time Equivalent

%
Full Time Equivalent

2014 Employees 2015 Employees 2016 Employees
Argentina 1 0,02% 1 0,02% 1 0,02%
Brazil 239 3,24% 280 3,62% 267 3,53%
China 0 0,00% 0 0,00% 11 1,02%
Spain 194 0,99% 258 1,00% 238 0,93%
Portugal 14 0,40% 14 0,39% 19 0,51%
GRUPO 448 1,24% 553 1,30% 536 1,27%
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PR 1AM Assessment of the impacts of the product in the health
and safety of the client
DESCRIPTION QUALITY SYSTEM

B

PR 1B Assessment of the impacts of the product in the health
and safety of the client
QUALITY CONTROL

K1

PR1CH Assessment of the impacts of the product in the health
and safety of the client
QUALITY LABELS

E::1

PR2AM Incidents arising from non-compliance with legal
codes related to the impact of products or services
on health and safety

E::1

26

27

28

30

PR2BM Incidents quality safety

PR4AM Total number of incidents of non-compliance with legal

PR4B

PR5

i

regulations and voluntary codes related to product
labelling

o1

Pr

i

E::1

Quality breaches of regulation and
voluntary codes on product labeling

actices related to customer satisfaction

31

32

33

34
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PR 1AM Assessment of the impacts of the product in the health

and safety of the client
DESCRIPTION QUALITY SYSTEM

Do you have a quality management system certificate?

Spain Yes

Argentina Yes

Brazil Yes

Portugal ies

China Yes

System description
Processes to approve, validate and monitor providers and own-brand products, as well as processes to monitor fruits and vegetables, are
certified under the ISO 9001:2008 quality management system. The DIA Quality Management System is made up of a series of documents
(procedures, work instructions, logs, etc.) which are used as a framework for the development of our brands, as well as for the quality
monitoring and control of our products once they have been developed, all throughout the distribution chain: from the provider's factory to
the store. Under this system, DIA participates in a development and control processes of its products, getting involved in all stages of the
chain: before a new item is added, each provider must pass a strict initial audit in order to guarantee the safety of all the factories that
make products for our own brand. The development of each one of our own-brand products additionally requires technical definition
efforts for the product to determine its characteristics and quality and to act as a base for the subsequent establishment of a quality
control plan. Another very important requirement before a new product is placed on the market is for blind tasting by consumers to be
undertaken so that consumers' perception of products in development may be considered. Once the product has been developed, the
management system contemplates the measures and procedures necessary to maintain and evaluate quality (detailed in the following
indicators), such as monitoring of the refrigeration chain, supervision of the hygienic/sanitary conditions as well as the cleanliness of the
warehouse facilities and sales outlets, control audits and product sampling, as well as internal and external analyses of own-brand
products.
Description of measures
MEDIDAS PARA MANTENER LOS REQUISITOS SOBRE CALIDAD Y SEGURIDAD DEL PRODUCTO: SOBRE EL PRODUCTO: A) Auditorias de
control B) Paneles DE control SOBRE EL PROCESO: A) APPCC B) Auditorias de Cadena de frio C) Auditorias higiénico-sanitarias D)
Auditorias de tienda
Do you have procedures to assess the quality of the product?

Spain Yes

Argentina Yes

Brazil Yes

Portugal Yes

China Yes

Description of procedures

MEASURES TO ASSESS THE QUALITY REQUIREMENTS OF THE PRODUCTS A) Internal control plan B) External control plan
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PR1B

Assessment of the impacts of the product in the health
and safety of the client
QUALITY CONTROL
% Of providers private label articles
with control audit.
2014 2015 2016
Argentina 100% 100% 99,50%
Brazil 98,00% 100% 95,65%
China 98,00% 100% 98,00%
Spain 93,70% 95,70% 96,40%
Portugal 97,00% 98,10% 96,67%
e artctes n relton o he umpey | "umberof analyzs perfome by
of entries private label articles independent laboratories
2014 2015 2016 2014 2015 2016
Argentina 54.672 77.235 91.089 3.278 3.449 3.301
Brazil 132.815  147.758  148.210 4.053 4.354 4.437
China 11.041 10.871 9.783 430 237 324
Spain 389.509 481.689 555.147 9.352 10.014 10.174
Portugal 69.785 69.392 66.160 4.231 3.808 4.022
Number of internal analysis of private
label
Total number of analysis articles in relation to the number of
entries
private label articles
2014 2015 2016 2014 2015 2016
Argentina 57.950 80.684 94.390 29% 40% 46%
Brazil 136.868 152.112 152.647 54% 53% 51%
China 11.471 11.108 10.107 59% 81% 84%
Spain 398.861 491.703 565.321 22% 27% 30%
Portugal 74.016 73.200 70.182 23% 23% 22%
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PR 1B Assessment of the impacts of the product in the health
and safety of the client
QUALITY CONTROL (continuation)
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PR1Cl Assessment of the impacts of the product in the health
and safety of the client

QUALITY LABELS
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PR2AM Incidents arising from non-compliance with legal
codes related to the impact of products or services
on health and safety

Number of non-compliance incidents
regarding health and safety with regulations
resulting in fines or penalties

Argentina
Brazil
China
Spain
Portugal

o o o o o
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PR2B

Incidents quality safety
Number of incidents of non-compliance with
commercial quality, health and safety of
voluntary codes
2014 2015 2016
Argentina 5.994 8.610 10.072
Brazil 7.841 8.834 9.142
China 534 237 196
Spain 69.773 91.146 94.444
Portugal 8.708 8.142 7.037
Number of incidents / number of analysis (%)
2014 2015 2016
Argentina 10,34% 10,67% 10,67%
Brazil 5,73% 5,81% 5,99%
China 4,66% 2,13% 1,94%
Spain 17,00% 18,54% 16,71%
Portugal 11,77% 11,12% 10,03%
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PR4AMN Total number of incidents of non-compliance with legal
regulations and voluntary codes related to product
labelling

Number of incidents resulting in fines or penalties

Argentina
Brazil
China
Spain
Portugal

O O O o o
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PR4B@ Quality breaches of regulation and
voluntary codes on product labeling

Number of incidents of labelling

2014 2015 2016
Argentina 176 96 57
Brazil 1.609 1.182 1.112
China 12 5 5
Spain 1.947 3.425 3.764
Portugal 116 170 98

Number of incidents of labelling / Number of
analysis

2014 2015 2016
Argentina 0,30% 0,12% 0,06%
Brazil 1,18% 0,78% 0,73%
China 0,10% 0,05% 0,05%
Spain 0,49% 0,70% 0,67%
Portugal 0,16% 0,23% 0,14%
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PR5 W Practices related to customer satisfaction

Number of inquiries from customers

Number of complaints from customers

2014 2015 2016 2014 2015 2016
Argentina 231 14.839 378 Argentina 2174 11.963 3.847
Brasil 52.361 62.416 79.888 Brasil 16.827 15.379 22.058
China 40 14 2 China 617 404 304
Espana 1.440 1.602 2.216 Espana 2.096 2.569 3.059
Portugal 249 172 2 Portugal 232 150 172
TOTAL 54.321 79.043 82.486 TOTAL 21.946 30.465 29.440
Number of suggestions from customers Total number of listening to customers INZ::); 6
2014 2015 2016 2014 2015 2016
Argentina 33 137 24 Argentina 2.438 26.939 4.249 -84,23%
Brasil 400 581 1.085 Brasil 69.588 78.376 103.031 31,46%
China 2 2 0 China 659 420 306 -27,14%
Espana 273 547 640 Espana 3.809 4718 5.915 25,37%
Portugal 3 0 0 Portugal 484 322 174 -45,96%
TOTAL 711 1.267 1.749 TOTAL 76.978 110.775 113.675 2,62%
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PR5 [ Practices related to customer satisfaction
(continuation)

Describe the practices carried out on customer satisfaction

Argentina

Brazil

China

Spain

Portugal

As of January 2016, the department of SAC (Consumer Service) overturns information regarding complaints, claims and / or
suggestions from customers in the SAC webflow. The claims, suggestions and queries referred to QUALITY OF PRODUCT, are
derived to the Department of Quality, which must provide a response to SAC whenever required. This management of the Quality
department is carried out mainly from Headquarters; There are specific cases of claims arising from the operation of stores that
can be derived to Quality of the distribution centers

There is a customer service department that receives various contacts through telephone, e-mails and social media where a
computer application is used where information is controlled and where customers can be answered

Customer service sends the demand report to the quality department, the quality would judge if it is quality problem. If it is quality
problem and related to compensation, the quality would ask PM to contact the supplier to track the compensation. If it is a problem
of quality and without compensation, the quality would affect the system and would be sent to the supplier through AS400

The clients have a Customer Service to transmit their queries, complaints, complaints, suggestions, etc. Customers can contact the
department of SAC through: * Telephone number; Indicated in the packaging of the products of Proprietary Brand, and in
informative posters that are being gradually incorporated in our stores. * WEB Page DAY. In the section of Customer Service there is
a form in which the customer can communicate their complaint / complaint / suggestion / etc. * Through suggestion sheets
available at our own stores. * Social networks: the complaints published by the client in our profiles is filtered by the Community
Manager and the claims to be managed are transmitted to the department of SAC The department of SAC, manages and closes
those claims for which it has an argument Answer, and the rest transfers them to the different departments of the company
according to the subject to which it refers. These departments will be responsible for the management and closure of these claims.

Our customers can make their complaints or suggestions by calling the customer service (SAC), by writing a direct email on the site
"Minipreco” or "Clarel”, on facebook, by letter or direct in the store. Being that, this last form of claim, is registered in the SAC by call
of the store to the customer service
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S02 g Corruption risk analysis SO07 @ Unfair competition behavior

37 40
S03 @ Employees trained in the organization’s S08 | Significant fines and sanctions
anti-corruption policies
38 41
S04 @ Measures taken with regard to incidents
of corruption 39



S02 @ Corruption risk analysis




S03 @ Employees trained in the organization’s
anti-corruption policies
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S04 @l Measures taken with regard to incidents
of corruption
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S07 @ Unfair competition behavior
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S08 @ Significant fines and sanctions
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EN1 | Materials used by weight or volume

EN2 | Materials used that are recycled input
materials

ENZ3 [ Direct energy consumption by primary
energy source
FIXED SOURCES

EN3 [l Direct consumption of energy broken down by primary
sources
MOBILE SOURCES

EN3D@ Primary energy consumption by
company cars

EN4 B Indirect energy consumption by primary source
ELECTRICITY AND RENEWABLE ENERGY

C
E
E
C
E
C

44

45

47

48

50

51

EN5 @l Energy saved due to conservation and
efficiency improvements

Initiatives to provide energy-efficient or renewable
energy based products and services, and reductions
in energy requirements as a result of these initiatives

EN6

EN7 J Initiatives to reduce indirect energy
consumption

EN8 @l Water withdrawal by source

EN16§l Greenhouse gas emissions
MOBILE SOURCES

EN16§ Total direct and indirect greenhouse
gas emissions by weight

B
[
E
E

52

53

54

55

56

57
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EN16Cll Emisiones GEIl, directos e indirectos,
en peso de coches de empresa

I

EN17§ Business trips emissions

1

EN18@ Initiatives to reduce greenhouse gas
emissions and the reductions obtained

r::1

EN22@ Hazardous waste
BY TYPE

F::1

EN22B Non-hazardous waste
BY TYPE

r::1

EN23@ Total number and volume of significant
spills

F::1

58

59

60

61

62

64

EN26 M Initiatives to mitigate environmental impacts

of products and services, and extent of
impact mitigation

FrE |

EN27H Percentage of products sold and their
packaging materials that are reclaimed by
category

FFRL

EN28@ Record of significant fines for
environmental compliance.

r::1

EN28M Fines and total number of non-monetary
sanctions for non-compliance with
environmental regulations

I:::l

EN30@ Total environmental protection
expenditures and investments by type

F::1

65

66

69

70

71
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EN1 [l Materials used by weight or volume
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EN2

Materials used that are recycled input
materials
Paper and Paper and Paper and Paper and . .
cardboard paperboard Plastic, shrink
.. : cardboard box cardboard storage . Others (kg)
advertising con_sumptlon tickets (kg) boxes (kg) film (kg)
brochures (kg) offices (kg)
2015 2015 2015 2015 2015 2015
Argentina 0 0 0 0 0 0
Brazil 0 0 0 0 0 0
China 613.769 0 0 0 0 0
Spain 4.350.590 0 3.290 0 0 0
Portugal 224.732 0 0 0 0 0
TOTAL 5.189.091 0 3.290 0 0 0
Paper and Paper and Paper and Paper and . .
cardboard paperboard Plastic, shrink
.. . cardboard box cardboard storage . Others (kg)
advertising con_sumptlon o) boxes (kg) film (kg)
brochures (kg) offices (kg)
2016 2016 2016 2016 2016 2016
Argentina 0 0 0 21.510 0 0
Brazil 0 0 0 0 0 0
China 407.520 0 0 0 0 0
Spain 4.223.000 0 0 0 0 0
Portugal 1.373.676 0 0 0 0 0
TOTAL 6.004.196 0 0 21.510 0 0
LR LR Paper and Paper and X X
cardboard paperboard Plastic, shrink
L. i cardboard box cardboard storage . Others (kg)
advertising con_sumptlon () s () film (kg)
brochures (kg) offices (kg)
2016 vs 2015 2016 vs 2015 2016 vs 2015 2016 vs 2015 2016 vs 2015 2016 vs 2015
Argentina 0% 0% 0% 0% 0% 0%
Brazil 0% 0% 0% 0% 0% 0%
China -34% 0% 0% 0% 0% 0%
Spain -3% 0% -100% 0% 0% 0%
Portugal 511% 0% 0% 0% 0% 0%
TOTAL 16% 0% -100% 0% 0% 0%

PAG 45



EN2

Percentage of materials used that are
recycled input materials

Paper and cardboard
advertising brochures /
Percentage recycled.

Paper and paperboard
A37:H44 offices /
Percentage recycled.

Paper and cardboard
box tickets /
Percentage recycled.

Paper and cardboard
storage boxes /
Percentage recycled.

Plastic, shrink film /
Percentage recycled.

Others / Percentage
recycled. TOTAL [%].

TOTAL [%] TOTAL [%]. TOTAL [%]. TOTAL [%]. TOTAL [%].
2015 2015 2015 2015 2015 2015
Argentina 0 0 0 0 0 0
Brazil 0 0 0 0 0 N/A
China 97,62% 0 0 N/A 0 0
Spain 71,69% 0 0,42% 0 0
Portugal 13,61% 0 0 0 0
TOTAL 46,53% 0 0,22% 0 0
Paper and cardboard Paper and paperboard Paper and cardboard Paper and cardboard Plastic. shrink film /
advertising brochures / A37:H44 offices / box tickets / storage boxes / ' Others / Percentage
Percentage recycled.
Percentage recycled. Percentage recycled. Percentage recycled. Percentage recycled. TOTAL [%. recycled. TOTAL [%].
TOTAL [%] TOTAL [%]. TOTAL [%]. TOTAL [%].
2016 2016 2016 2016 2016 2016
Argentina 0 0 0 100% 0 0
Brazil 0 0 0 0 0 0
China 97,36% 0 0 0 0 0
Spain 59,48% 0 0 0 0 0
Portugal 93,50% 0 0 0 0 0
TOTAL 49,84% 0 0 0 0 0
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ENZ3 [ Direct energy consumption by primary
energy source
FIXED SOURCES

Natural Gas [kWh] Propane Consumption Others [kWh] Total stationary sources [kWh]
2014 2015 2016 2014 2015 2016 2014 2015 2016 2014 2015 2016
Argentina 0 0 0 0 0 0 0 0 0 0 0 0
Brazil 1.607 8.845 53.155 0 0 0 135.658,39 2.493.268,00 2.121.726,00 137.265,77 2.502.113,00 2.174.881
China 0 0 0 0 0 0 0 0 0 0 0 0
Spain 0 0 0 0 0 0 0 0 0 0 0 0
Portugal 23.129,20 35.308,68 18.756,36 0,00 23.347,20 17.066,74 14.479,42 0,00 93.155,88 37.608,62 58.655,88 128.979
Total DIA 24.736,58 44.153,68 71.911,36 0,00 23.347,20 17.066,74 150.137,81 2.493.268,00 2.214.881,88 174.874,39 2.560.768,88 2.303.859,98

Efficiency (kWh per square meter of

warehouse)
2014 2015 2016
Argentina 0 0 0
Brazil 1,14 23,39 16,50
China 0 0 0
Spain 0 0 0
Portugal 0,49 077 1,69
Total DIA 0,89 3,46 3,01
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EN3 [l Direct consumption of energy broken down by primary
sources
MOBILE SOURCES
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EN3

Direct consumption of energy broken down by primary

sources

MOBILE SOURCES (continuation)

Kms distance truck primary transport. Kms distance truck secondary transport
2014 2015 2016 2014 2015 2016
Argentina 0 0 0 13.069.928 9.184.296 18.367.636
Brazil 0 0 0 17.603.138 16.946.486 16.534.724
China 0 0 0 5.282.942 4.258.343 1.463.168
Spain 40.113.297 40.539.898 42.928.257 48.641.390 51.538.084 52.661.504
Portugal 8.603.616 7.249.895 5.852.936 11.630.520 9.823.764 9.893.089
Total DIA 48.716.913 47.789.793 48.781.193 96.227.918 91.750.973 98.920.121
Kms distance truck primary and Efficiency (km per one thousand
secondary transport products sold)
2014 2015 2016 2014 2015 2016
Argentina 13.069.928 9.184.296 18.367.636 9 6 11
Brazil 17.603.138 16.946.486 16.534.724 8 8 7
China 5.282.942 4.258.343 1.463.168 24 18 7
Spain 88.754.687 92.077.982 95.589.761 19 19 20
Portugal 20.234.136 17.073.659 15.746.025 25 245 21
Total DIA 144.944.831 139.540.766 147.701.314 17 16 15
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Primary energy consumption by

company cars

=

EN3D

(*) Consumo estimado
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EN4

Indirect energy consumption by primary source
ELECTRICITY AND RENEWABLE ENERGY
Ao 2014 Afo 2015 Ao 2016
A . - _ Efficiency . n e _ Efficiency . - _ Efficiency
nnual elect.ncny Eff|0|enc¥ = i Renewable e.nergy Annual elect.ncny EfflClenc¥ = i Renewable e.nergy Annual elect-ncny EfflClenc¥ " o018
consumption Consumption vs Efficiency consumption consumption Consumption vs Efficiency consumption consumption Consumption vs Efficiency
(Kwh) kwh / m2. TG (Kwh) (Kwh) kwh / m2 B (Kwh) (Kwh) kwh / m2 2014
TOTAL Without FOFO Sin FOFO TOTAL Without FOFO Sin FOFO TOTAL Without FOFC Sin FOFO
Argentina 131.168.617 551,78 5,81% 0 138.032.384 510,81 -7,42% 0 161.771.833 574,34 12,44%
Brazil 70.288.011 179,21 4,72% 4.712.000 95.487.328 231,60 29,23% 14.608.343 102.216.686 215,49 -6,95%
China 15.076.417 206,31 -6,85% 0 15.217.644 214,87 4,15% 0 14.487.248 218,74 1,80%
Spain 503.118.769 331,74 -4,89% 322.968.623 670.632.524 301,46 90,87% 173.628.486 708.448.583 325,16 7,86%
Portugal 91.600.000 372,17 1,31% 35.034.064 80.394.764 31317 -15,85% 41.599.530 104.184.681 393,03 25,50%
Grupo 811.251.814 329,01 -2,41% 362.714.687 999.764.644 309,08 -6,06% 229.836.359 1.091.109.031 334,07 8,09%

Note: We have taken into account the following criteria:

1) Figures have not been taken into account either consumption or surfaces Clarel / Schlecker.

2) To calculate the ratio of consumption surface has been considered consumptionand COFO COCO shops and stores.

3) To calculate the ratio of consumption per surface area considered the sales roomand COFO COCO stores and warehouses surface.

COCO= Company Owned and Company Operated store.

COFO= Company Owned and Franchise Operated store.

FOFO= Franchise Owned and Franchise Operated store.
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EN5 @ Energy saved due to conservation and
efficiency improvements
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EN6 W Initiatives to provide energy-efficient or renewable
energy based products and services, and reductions
in energy requirements as a result of these initiatives

2016 Energy saving (KW/h)
Spain
Lighting 13.503.852
Automation 1.020.851
Positive cold 2.111.724
Negative cold 1.540.039
Total Espaia 18.176.466
Portugal
Refrigeration Centres 315.818
Cold Fans Positive 586.039
Frozen murals 427.328
Domotics 159.133
LED lighting 307.581
Speed variators 331.839
Total Portugal 2.127.738
Argentina
Use of electronic valve 6.100.800
Cold Fans Positive 12.314.772
Frozen murals 1.582.065
Domotics 5.695.627
LED lighting 834.000
Speed variators 871.385
Total Argentina 27.398.649
Brazil
Home Automation in Warehouse 59.136
Solar heating 9.308
Cold closure in stores 3.855.608
LED Lighting on Stores 2.266.453
LED Lighting on Wharehouse 624.000
Total Brazil 6.814.505
China
Total China S
Total Grupo DIA 54.517.358
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Initiatives to reduce indirect energy
consumption

Reducing
consumption -
Reducing Emission factor ~ Saving [Tn
consumption - Savings.  Kg CO2 eq/(Km, C02 eq]
€, number of
nights)

2016 Spain
Shuttle Bus Service 1.056.495 0,190 200,700
Videoconferences to Substitute International Business Trips 8.657.222 0,230 1.991
Videoconferences to Substitute European Business Trips 16.584 0,190 3,151
Videoconferences to Substitute Spain/Portugal Business Trips 642.978 0,330 212,200
Videoconferences to Substitute Peninsular Business Trips 1.191 23,280 27,730
Total Spain 10.374.470 2.434,781

Portugal
Videoconferences to Substitute International Business Trips 980.155 0,327 320,500
Videoconferences to Substitute National Business Trips 455.681 0,327 149,000
Videoconferences to Substitute International and National Business Trips 1.669 24,24 40,460
Total Portugal 1.437.505 509,960
Argentina

Videoconferences to Substitute Spain Business Trips 924.232 0,227 209,800
Videoconferences to Substitute Medium-Distance Business Trips 4.400 0,192 0,845
Videoconferences to Substitute International Business Trips 47 31,200 1,466
Total Argentina 928.679 212,111

Brazil
Total Brazil 0 0

China
Videoconferences to Substitute International Business Trips 288.844,000 0,227 65,570
Videoconferences to Substitute Trips between Shanghai and Madrid 14,000 61,120 0,856
Total China 288.858,000 66,426
Total Grupo DIA 13.029.512,000 3223,278

(We will suppose on average the presence of 4 people by videoconference and we estimate that 4 videoconferences

are equivalent to a trip to the receiving country of the call)
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Water withdrawal by source

=
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EN16[l Greenhouse gas emissions
MOBILE SOURCES
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EN16l Total direct and indirect greenhouse
gas emissions by weight
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EN16l Company cars total direct and indirect
greenhouse gas emissions by weight
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EN17@l Business trips emissions
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EN18H Initiatives to reduce greenhouse gas
emissions and the reductions obtained
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EN22@ Hazardous waste

BY TYPE
RP by Country el Recycled [%] Reused [%] Landfill [%]
2014 2015 2016 2014 2015 2016 2014 2015 2016 2014 2015 2016
Argentina 0 0 2.030 0% 0% 100 % 0% 0% 0% 0% 0% 0%
Brazil 0 0 0 0% 0% 0% 0% 0% 0% 0% 0% 0%
China 488 282,4 19 100 % 100 % 100 % 0% 0% 0% 0% 0% 0%
Spain 57.187 68.437 63.022 100 % 100 % 100 % 0% 0% 0% 0% 0% 0%
Portugal 6.795 5.427 4,590 100 % 100 % 100 % 0% 0% 0% 0% 0% 0%
Total DIA 64.470 74.146 69.661 100 % 100 % 100 % 0% 0% 0% 0% 0% 0%
RP by material Generated [kg] Recycled [%] Reused [%] Landfill [%]
2014 2015 2016 2014 2015 2016 2014 2015 2016 2014 2015 2016
Batteries 63.542 73.074 68.002 100 % 100 % 100 % 0% 0% 0% 0% 0% 0%
Fluorescent 928 1.072 1.659 100 % 100 % 100 % 0% 0% 0% 0% 0% 0%
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EN22BM Non-hazardous waste

BY TYPE
Generated [kg] Recycled [%]
2014 2015 2016 2014 2015 2016
Toner 4.373 4.180 7.387 62,60 % 61,48 % 29,75 %
Organic material 38.977.710 41.611.726 46.332.707 9,68 % 10,05 % 8,25 %
Scrap 1.112.550 1.403.899 1.095.047 95,24 % 93,97 % 95,34 %
Plastic 5.380.358 5.558.177 5.723.726 100 % 100 % 100 %
Wood 968.473 1.086.244 1.144.342 87,81 % 4,20 % 2,77 %
Paper and paperboard 70.486.494 71.616.434 72.165.286 100 % 100 % 100 %
Electrical and electronic 38.899 34.546 41.725 100 % 100 % 100 %
Other waste 4.714.874 3.909.553 6.990.302 78,88 % 47,24 % 70,36%
Total 121.683.731 125.224.759 133.500.522 70,04% 67,56% 65,73%
Reused [%] Landfill
2014 2015 2016 2014 2015 2016
Toner 23,08 % 21,89 % 3882 % 14,32 % 16,49 % 31,43 %
Organic material 0% 0% 0% 90,32 % 89,95 % 91,75 %
Scrap 4,76 % 6,03 % 4,66 % 0% 0% 0%
Plastic 0% 0% 0% 0% 0% 0%
Wood 12,19 % 95,81 % 97,23 % 0% 0% 0%
Paper and paperboard 0% 0% 0% 0% 0% 0%
Electrical and electronic 0% 0% 0% 0% 0% 0%
Other waste 0% 0% 0% 21,12 % 52,76 % 38,14 %
Total 0,14% 0,90% 0,87% 29,82% 31,54% 33,84%
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EN22BM Non-hazardous waste

BY COUNTRY
Generated [kg] Recycled [%]
2014 2015 2016 2014 2015 2016
Argentina 8.711.419 9.124.893 9.807.197 38,18 % 4774 % 40,54 %
Brazil 18.147.008 18.177.466 19.255.645 47,63 % 48,03 % 40,92 %
China 2.511.887 2.298.325 2.405.788 51,76 % 69,44 % 72,67 %
Spain 74.501.374 78.267.279 82.629.541 75,80 % 70,89 % 69,03 %
Portugal 17.812.043 17.356.796 19.402.351 90,87 % 83,19 % 85,09 %
Total DIA 121.683.731 125.224.759 133.500.522 70,04 % 67,56 % 65,28 %
Reused [%] Landfill [%]
2014 2015 2016 2014 2015 2016
Argentina 0% 0% 0% 61,82 % 52,26 % 59,46 %
Brazil 0% 0% 0% 52,37 % 51,97 % 59,08 %
China 0% 0% 0,01 % 4824 % 30,56 % 27,32 %
Spain 0,06 % 1,21 % 1,22 % 2514 % 27,90 % 29,75 %
Portugal 091 % 1,02 % 0,83 % 8,20 % 15,80 % 14,08 %
Total DIA 0,14 % 0,90 % 0,87 % 29,82 % 31,54 % 33,84 %
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EN23 Total number and volume of significant
spills

There has been no significant spills during 2015 throughout the DIA Group
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EN26

Initiatives to mitigate environmental impacts
of products and services, and extent of
impact mitigation
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EN27l Percentage of products sold and
packaging recovery
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EN27j Percentage of products sold and
packaging recovery (continuation)
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EN27@ Percentage of products sold and
packaging recovery (continuation)
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EN28ll Fines and total number of non-monetary
sanctions for non-compliance with
environmental regulations
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EN28ll Record of significant fines for
environmental compliance.
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EN30Q Total environmental protection
expenditures and investments by type

Total amount of Environmental Expenditure [EUR]
2016 Comentarios

Argentina

N/A

Brazil 1.- Waste transport. 2.- Appropriate management for the elimination of organic waste. 3.- Hiring of a third-party
1.116.274 €  company to undertake environmental evaluation in warehouses
China 19.233€  Waste management and elimination
Spain 1.- Invoices from our Battery Manager (ERP), from our WEEE Manager (Ecolec) and from our LED Manager (Ambilamp)
for waste management and processing services. 2.- 2015 Packaging Statement to Ecoembes. 3.- External Carbon
4.514.005 € Footprint Verification Services and CDP 2016 Support 3.- CDP Response Rate

Portugal 1.- We work with the company EGEO for business-activity-related waste management and elimination. Said company

works in each one of our warehouses, separating waste into the different categories: - Plastic - Paper and Cardboard -
Organic Waste and Animal By-Products not Intended for Human Consumption - Animal By-Products. The company
takes the waste to the different places where it will be processed. 2.- Environmental liability insurance has been
contracted so that if an accident happens in relationship with our business activity which damages the environment,
DIA Portugal would be protected. 3.- For each package sold, DIA pays a fee to the management company for recycling
in Portugal (SPV). The fee is on our own-brand products. All fees for products with a different manufacturer's brand
are paid for by the provider. 4.- We work with the company AMBIMED for business-activity-related waste management
and elimination. This company collects warehouse waste at Torres Novas, where said waste is centralised. - We work
with the company CityWater to monitor the well water at the Torres Novas warehouse, as well as to monitor effluents

1316.597 € and legionella in the three warehouses that belong to DIA Portugal

Total Grupo
DIA 6.966.109 €
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