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EC1Aj Economic value generated, distributed
and retained.

(*) The 2016 dividend figure corresponds to the proposed dividend against 2015 profits that will be submittedfor
shareholder approval, while the 2014 dividend figure corresponds to the sum paid out in 2015 in respect of the prior year's
profit.
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EC1Bf@ Direct economic value generated and
distributed (number of CRS projects)

2015

2016

N° de proyectos de acciones de

Patrocinio y Accion Social en
todos los ambitos

Comentarios

N° de proyectos de acciones de

Patrocinio y Accion Social en
todos los ambitos

Comentarios

Espana

1 Great Food Collection FESBAL

2 The food is not wasted, take it.

3 VI Solidarity Race of Hope (ERDF) Madrid

4 Draw Gold Sale Red Cross.

5 Toy collection campaign "Wanted Reyes 'Majos"
5 Christmas Market Solidario.

6 Red Cross Blood Drive.

7 X1l Mini basketball child tournament Galicia.

8 Solidarity March ASPRONA of Valladolid.

9 1l Race for Hope ERDF Barcelona.

10 Drawing Contest Children "Have a good DIA", Theodora Fund.

11 Dinners gold shops Teams, Red Cross.

12 Sale Pens Solidarity Campaign "A toy, an illusion”.
13 Campus GIANTS summer.

14 Campus GIANTS winter.

15 Human clothing collection Fund in Catalonia.

16 Responsibility Day, with Heineken.

17 Micro-grants for Multiple Sclerosis.

18 Solidarity Campaign dissemination box.

19 Signature alliance against child poverty of the Junta
de Andalucia.

20 Women Race in Madrid against breast cancer.

21 Promotion products for coeliacs.

22 Diffusion campaign against Josep Carreras Leukemia Fund.
23 1l Gala Heart CZN TV Solidarity and collaboration
Madrid Food Bank.

24 Project "Franchising against hunger.

1 Great FESBAL Food Drive.

2 Food cannot be wasted, take advantage of it — AECOC.

3 VIl Solidarity Race for Hope (FEDER) Madrid.

4 Sale of Red Cross Golden Lottery.

5 Toy collection drive: "Three Kind Kings Wanted".

5 Solidarity Christmas Market.

6 Red Cross Blood Donation.

7 Thirteenth Children's Basketball Tournament in Galicia.

8 39th ASPRONA Solidarity March of Valladolid.

9 Get Moving for Hope: FEDER Barcelona.

10 Children's HAVE A NICE DAY Drawing Contest: Theodora Fund.

11 Sale of FAIR TRADE Oxfam Intermon products via e-commerce.

12 Sale of Solidarity Pens: "A Toy, A Dream” Campaign.

13 Summer GIANTS Campus.

14 Winter GIANTS Campus.

15 Fund Humana Clothing Drive in Catalonia and Headquarters.

16 Responsible Drinking Workshop with Heineken.

17 Micro-donations for Multiple Sclerosis.

18 Campaign: Marking the box for the "Solidarity X" on your Tax Declaration.
19 Alliance against Childhood Hunger by the Andalusian Government.
20 Pink Bags against Breast Cancer.

21 Promotion of products for individuals with Celiac disease.

22 Red Cross Christmas Lottery.

23 Third Solidarity Heart Ball by Czn Tve, and in collaboration with the Madrid Food Bank.
24 1 KILO OF AID + A Dinner for Two.
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EC1Bj Direct economic value generated and
distributed (number of CRS projects)
(continuation)




EC1Bjg Direct economic value generated and
distributed (number of CRS projects)
(continuation)




EC6 @l Policy, practices and portion of spending

corresponding to local suppliers.

Total number of suppliers

Number of local suppliers

2014 2015 2016 2014 2015 2016
Argentina 488 472 471 Argentina 481 464 457
Brazil 902 995 1.081 Brasil 872 966 1.059
China 386 420 418 China 386 420 418
Spain 1.169 1.989 1.821 Espaiia 988 1.761 1.618
Portugal 811 811 785 Portugal 442 459 448
Total DIA 3.756 4.687 4576 Total DIA 3.169 4.070 4.000
Percentage of local suppliers [%] Amount of purchases from local suppliers [%]
2014 2015 2016 2014 2015 2016
Argentina 98,56% 98,31% 97,03% Argentina 99,36% 99,31% 98,73%
Brazil 96,76% 97,09% 97,97% Brasil 97,01% 99,67% 99,60%
China 100% 100% 100% China 100% 100% 100%
Spain 84,51% 88,54% 88,85% Espaiia 91,84% 93,87% 94,28%
Portugal 54,50% 56,60% 57,07% Portugal 77,14% 78,86% 80,49%
Total DIA 84,37% 86,84% 87,41% Total DIA 93,70% 98,12% 94,26%
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EC7 | Hiring senior managers by gender and
country
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